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Overview

VerticalResponse now intergrates with the free Google Analytics service to help you further understand how your
recipients are responding to your email campaigns and how they interact with your website. Google Analytics is a free
service, as is VR’s new integration. If you do not have one yet, you can sign up for your free Google Analytics account

here: www.google.com/analytics

Google Analytics allows for the passing of 5 parameters in the URLs in your email campaign. These parameters
will help you slice your data in various ways on the Google Analytics site. Once you have enabled Google Analytics
in your VerticalResponse account, we will do all the heavy lifting for you and add everything you need to track your

links. Here are the parameters that VerticalResponse will automatically tag onto your URLs:
Source VerticalResponse
Medium Email
Campaign {the subject line of your campaign}

Keyword {the link’s click text, or a generic placeholder in the absence of such}
NOTE: By always using click text, especially where images are concerned, you will have a more

specific value for Keyword than the generic placeholder we will assign it.

Ad Content  {the merge field value that you will select before launching the campaign}
This can be ANY field in your database whether it's {MEMBER_NUMBERY}, or {EMAIL_
ADDRESS} for instance.
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Enabling Your VerticalResponse Account

Once you have signed up for your Google Analytics account and placed the tracking code on your website, you're

ready to rock!

In order to track the URLs in your campaigns,
we need to know which links you want us

to tag. We’'ll ignore any other domains not
listed. You will need to go to your My Profile
page, locate the section named Google

Analytics Settings and click “Edit”.

Here’s where you will enter your domains

to be tracked. Use the “Add Domain” link to
make room for all your sites. If we were to
track our own website, | would enter just www.
verticalresponse.com in one of the text boxes

like you see here.

Once you’ve entered all of the domains you
want to track, make sure to click “Submit
Changes” at the bottom of the page. There
is no limit to the number of domains you can
track and you can make changes to this at

any time.

Preparing your links

Google Analytics Settings Edit

Learn more about Google Analytics

Enabled for: No domains

Google Analytics Settings

Step 1: Sign up for a Google Analytics account.

Sign Up for Google Analytics

Step 2: Place the Google Analytics tracking code in your website.
Learn more about Google Analytics

Step 3: Check the box below and enter the domains to be tracked.

Enable? [~

Domains: |

www.verticalresponse.com | Delete

| | Delete

Add Domain

MNote: Enabling Google Analytics for VerticalResponse without an active Google Analytics account
tracking code on your website will produce no tracking results from Coogle. The normal
VerticalResponse tracking will always apply to all links.

Once you have enabled the proper domains in your VerticalResponse account, the Google Analytics parameters will

automatically be added to your URLs.

Then you select which merge field you want
to use as the ‘Ad Content’ variable. You'll do
this on the Launch screen so don’t overlook
it. We’ll remind you if you do happen to

forget.

Google Analytics Merge Field: NEW!

|7 By checking this box you request that VerticalResponse tag URLS in your campaign in order to be
tracked by Google Analytics. Click here for more information about how we do this.

Select the Google Analytics Content parameter from the available merge fields below:

Merge Field: | -- select —- j

If everything looks good to you, then please click the button below to finish launching your campaign:
Launch Campaign!
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Viewing Your Results

After the campaign goes out, we’ll leave you some breadcrumbs so that you can find the results in Google Analytics. If

you go to the Summary Report page for your campaign you'll see that we’ve added a few things to the links sections.

Clickthrough Performance Total Clicks: 46
Graphical Emails

Title [Link] Edit Link  Clickthrough Clicks
Order an oversized slice from Gino's ple - only $8 =

[http://www. verticalresponse. com/ ?utm _source=vremalltestiutm medium=ema...] q P )
View more photos of the event =

[http://www. verticalresponse.com/?utm source=vremalltestfutm medium=ema...] ﬁ GL.29% 19
Text Emails

Title [Link] Edit Link  Clickthrough Clicks
Text Version - Link 1 [http://www. verticalresponse. com,/ 7utm source=vremalltestéutm medium...] q 9.68% 3
Text Version - Link 2 [http://www. verticalresponse. com,/ 7utm source=vremalltestéutm medium...] q 3.23% 1

Notice how we’ve displayed the merge field that you selected and we’ve added the Google icon next to just those links

that are tracked by the Google Analytics integration. The icon will take you to the login page for Google Analytics.

Now you’re ready to slice and dice that data. Google Analytics provides dozens of canned reports and dashboard
elements that you can use to create sophisticated marketing reports. You'll find reports with geographic overlays,

viewing time spent per page, pages viewed per visit, bounce rates and tons of other options!
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Sample Email Campaign

To help illustrate VerticalResponse’s integration
with Google Analytics, we've set up the following
sample email campaign containing two links we're

going to track.

Viewing Stats in Google Analytics

From your Google Analytics account click ‘Traffic
Sources’ in the left hand navigation. Then click on

‘Campaigns’

Pizza News Weekly ... All the news that's fit to eat

{FIRST_NAME}, There's been a menu change! In this issue:

Due to the internarional anchovy shortage our "“Anchovy
Supreme” pie will now be called "Sardine Supreme” and we will
also substitute sardines in the Cesar Salad, which now be called
"Sea Shanty Salad". Sorry for the inconvenience, blame global
warming.

IN OTHER PIZZA NEWS

Wastin' More Dough

After the shop closed on Friday
night, Gino, one of our fine busboys,
attempted to break the shop's largest
pizza record.

He failed miserably, not even coming L
close to the record of of 12° 7" set by
Chef Fredo back in the 1970's.

Oh well better luck next time Gino, NOW GET BACK TO WORK!
Order an oversized slice from Gino's pie - only $8

Fastest Pizza Ever

Congratulations to Pizza Chef Paulie. He touted
his blindingly fast pizza making skills at the
national pizza making competition in Las Vegas

last week,taking home the first place trophy in
"Dough Flowering".

View more photos of the event
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segment; | Campalgn

Here | can see a snapshot of an email
campaign’s performance compared to
other traffic sources. The highlighted areas
denote email campaigns, which you can

see are distinguished by subject line.

segment: | Keyword -

This screen shows the amount of traffic the
links in the email have generated. These
stats can be used to interpret which links

are most successful in my emails.
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3. referrall 72 1.83 00:02:51 B87.50% 65.28%
4, (direct 1 200 00:00:05 100.00% 0.00%
5. (Wine Sale This Weekend] 31 6.00 00:01:36 0.00% 0.00%
Find Campaign: [ containing v [ [ 6o Goto: [T Showrows: 10 | 1-50f5 [ 4][»]
< Wit s | My Account | Help | ContactUs | Sign Out
GOUSE Analytics ! | Help | ‘
Asavics Susnge | View Reperis [T T N T e ericarsspanss som <]
59 Dashboard Ouarow s Comgsgne» .
8 Visitors Campaign: PizzaCity2 Jul 1, 2007 - Jul 31, 2007
[Expon~ | Emﬂtgg Add 1o Dashbosd |
Overview Mieka .
Direct Traffic L 1 £
Referring Sites
Search Engines \ '\.
Al Traffic Sources a8 / N\, /’\, /"/ /\.\\ /‘“
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e Visits (@) Pages/\Visit @ Avg. Time on Site @ % New Visits @ Bounce Rate @
13.34 00:33:24 0.00% 11.38%
% of Site Total: Site Avg: 255 Site Avg: 00:01:55 Site Avg: 42.66% Site Avg: 24.08%
glp Resources 0.12% (424.08%) (1,648.43%) (+100.00%) (-52.74%)
Aboul ths Report
(%) Canversion Univers Keywerd Visits - Pages/Visit Avg. Time on Site % New Visits Bounce Rate
(?) Common Questions 1. Order an oversized siice from Gino's pie - only $8 157 1411 00:34:05 0.00% 784%
® e 2. View more photos of the event. 10 1.30 00:00:40 0.00% T0.00%
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s | My Account | Help | Contact Us | Sign Out

Google Analytics
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o A S b4
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Ad Versions This campaign sent 167 visits via 11 ad contents
field at the launch stage. g::j:“‘ Sogrort: [ ad Coment [
— views: [ @[ = | ]|
= Emat Visits (7) Pages/Visit (@) Avg. Time on Site @) % New Visits (7) Bounce Rate @
13.34 00:33:24 0.00% 11.38%
% of Site Total: Site Avg: 2.55 Site Avg: 00:01:55 Site Avg: 42.66% Site Avg: 24.08%
Help Resources 0.12% (424.08%) (1,648.43%) (-100.00%) (-52.74%)
g 2::::n'tn:m ‘Ad Content Visits J, Visit Avg. Time on Site % New Visits Bounce Rate
(?) Common Questions 1. W @verticalresponse.com 7% 2333 01:02:29 0.00% 283%
@ Bavor Pinday 2. “ww@verticalresponse.com 38 247 00:01:16 0.00% 18.42%
3. e s@verticalres ponse.com 23 248 00:01:56 0.00% 4.35%
4. W@verticalresponse.com 10 26.60 00:23:11 0.00% 0.00%
8. “u@verticalresponse.com 8 212 00:00:11 0.00% 12.50%
6. S w@verticalrespense.com 5 120 00:00:00 0.00% 80.00%
7. “ww@verticalresponse.com 3 133 00:.02:01 0.00% B66T%
8. W @verticalresponse.com 1 100 00:00:00 0.00% 100.00%
9. % w@verticalresponse.com 1 1.00 00:00:00 0.00% 100.00%
10. ““@verticalres ponse.com 1 7.00 00:03:35 0.00% 0.00%
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